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Background and Objectives:

Currently, SPRING/Bangladesh is working to introduce and promote homestead cultivation of nutrient-dense foods in Bangladeshi
households. In homestead production, unlike field crop production, women may be the primary decision-makers regarding production
and tradeoffs between consumption and sale of produce, and use of generated income. Because income under women'’s control is
associated with better household health and nutrition, understanding who participates in specific homestead production decisions and
their motivations for these decisions is essential for promoting dietary diversity through homestead production.

This study was undertaken by SPRING in order to determine Bangladeshi men’s and women's role in, and motivations for, choices
concerning homestead production, consumption versus sale of homestead produce, and food purchases using home production
income.

Methods:

One hundred households participating in SPRING’s homestead food production activities were interviewed in Barisal and Khulna
Divisions. In 65 of these, both husbands and wives were successfully interviewed separately. The questionnaire consisted of two
parts: 1) household decision-making roles related to agriculture and household economy, and 2) current and planned homestead
production and the rationale for each, and planned disposition of produce (consumption versus sale).

Results:
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1The SPRING (Strengthening Partnerships Results and Innovations in Nutrition Globally) Project is

managed by the JSI Research & Training Institute, Inc., with partners, Helen Keller International, the i i X i X
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