PARTICIPATORY COMMUNITY-LED VIDEO APPROACH
CATALYZES SOCIAL AND BEHAVIOR CHANGE FOR NUTRITION
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this approach for promoting nutrition-sensitive agriculture practices.

NIGER: SPRING adapted the community video approach used in India for the resilience
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context of Niger. This program promotes optimal maternal, infant, and young child nutrition
(MIYCN) and hygiene practices using a network of partners and local video hubs.
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BURKINA FASO: SPRING adapted the community video program in Niger to promote

Stories pass on information and evoke an emotional and physical response that make them MIYCN and hygiene practices in the Burkinabe context. This video program builds on a
catalytic tools for changing behavior. USAID’s Strengthening Partnerships, Results, and community radio program established during the previous year.

Innovations in Nutrition Globally (SPRING) project has introduced an innovative storytelling GUINEA: SPRING is adapting and testing the community video approach to promote

approdchiusing commnity-cevelopediparticipaionyvideosiio prometethighimpact nutniion nutrition-specific behaviors and nutrition-sensitive agriculture practices, while encouraging

and hygiene behaviors in India, Niger, Burkina Faso, Guinea, and Senegal. multi-sectoral collaboration between partners working in both health and agriculture.

I e SIERING @ermmuni viee fei Lt e e rere, Cermmliies e @i el fepics; SENEGAL: SPRING works with partners to raise awareness of good nutrition-related practices

prepare the story, and produce videos starring local early adopters which are then disseminated by using community video with

radio and other complementary SPRING COMMUNITY VIDEO

SPRING considers community media to be electronic media that is developed in social and behavior change APPROACH
the community, about the community, and with the community. communication approaches.

mobile pico projectors within peer groups for discussion.
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Provide nutrition and production training

RESEARCH METHODOLOGY

. - Create video storyboards with key
In Niger, a quantitative survey was used to assess the
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effectiveness of the approach in improving handwashing and 5

responsive feeding behaviors among women with children i+ vid
under 2 years. Data was collected at baseline, one month Recruit video stars

following exposure to the video, and two to four months later
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among a cohort of approximately 300 women. Produce and edit video content
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For more information, please see SPRING’s Community Video Nutrition Guide: www.spring-nutrition.org/publications/series/community-video-nutrition-guide
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