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? 

Main source of information about new technology and  
farm practices over the past 365 days (India: NSSO 2005) 

Agricultural Social Networks 
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Sheet1

				% farm households (n = 51,770)		Series 2		Series 3

		Others		7.9		2.4		2

		Government demonstration		2		4.4		2

		Buyer		2.3		1.8		3

		Cooperative		3.6		2.8		5

		Extension worker		5.7

		Newspaper		7

		Television		9.3

		Radio		13

		Salesmen (e.g., fertilizer, pesticide)		13.1

		Other progressive farmers		16.7

				To resize chart data range, drag lower right corner of range.
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Approach Components 
Digital Green Approach 
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To establish the feasibility of introducing  
nutrition messages into the current Digital  
Green agricultural model: 
- Produce MIYCN, local videos for 

mediated screening among village self-
help group members 

- Assess members’ recall and 
comprehension of video content 

- Track behavior change  
- Document key findings, opportunities 

and challenges  

@ digitalGREEN    



Women, their husbands, and mothers-in-law 
expressed high levels of enthusiasm 
 
Topics, pace, flow, mediated discussions, and 
sociocultural familiarity with videos were strengths 
 
Diverse sources reported women experimenting 
with adoption of featured behaviors 
 
Frontline workers saw videos as aids reinforcing 
their efforts 



Geographic 
•Social organization cohesiveness 
•Existing extension system investment 
•Competition from other media channels 
•Electricity and data connectivity 

Agriculture 
•Health impacts farm 
labor and vice-versa 

•Integrated development 
model 

•Consumption versus 
income trade-off 

Health 
•“Mother’s group” versus 
SHG stability 

•Other family influencers 
•Privacy in videos 
•Unobservable behavior 
changes 

Self Help Group  
Savings/Credit  

Homestead  
Gardening 

Seed  
Treatment 

… 

Market  
Linkages 

Government 
Schemes 

Exclusive/early 
Breastfeeding 



Tanzania 
 

Ghana 

Ethiopia 
 

Context specificity: 
• Farmer/marketing group cohesiveness 
• Existing extension system investments 
• Competition from other media channels 
• Localized technical advisory committees 
• Electricity and data connectivity 
• Efficiency in remote training and QA support 
 

India 

Niger 
 

Afghanistan 
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Sustainability 
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resourced 
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(Heavy 
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Drivers: 
• Increased staff experience 
• Adaptation of processes/systems 
• Greater partner ownership 
• Improved measurement of impact 

 

Layering Technology 



Data Management System 
Digital Green Technology 

digitalgreen.org/coco 



Analytics 
Digital Green Technology 

analytics.digitalgreen.org 



Video Courseware 
Digital Green Technology 

digitalgreen.org/discover 



Farmerbook 
Digital Green Technology 

digitalgreen.org/farmerbook 
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Technology is Just One Part 
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In the Emerging World… 
(includes wealthier segments of emerging markets) 



Technology magnifies human intent and capability. 
 
Technology itself requires support from well-
intentioned, competent people or organizations.  
 
Successful technology interventions work as a part of 
well-intentioned, competent organizations. 
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