Harness Partnerships
The strategic agenda for achieving nutrition impact through at scale social and behavior change communication. 

One, integrate at-scale SBCC into any nutrition investment and apply a systems approach no matter what size the nutrition program or intervention is; SBCC should be designed into the project from the beginning and sufficiently funded throughout the duration of the project. 

Two, build on the existing evidence base for SBCC’s impact on nutrition. We know that SBCC works but more evidence is needed in order to influence its wider use. 
Three, drive quality and excellence in design and implementation. The nutrition SBCC community can increase the quality and excellence of its use of SBCC by embracing advances in several disciplines such as evolutionary psychology, behavioral economics, neurosciences and even consumer insights in marketing research.
Four, harness partnerships with existing and new allies to innovate design and scale up implementation. Whether it’s collaborating with the private sector or religious organizations, thinking and partnering with others outside the box will help scale up the impact of SBCC. 

Five, advocate for at-scale SBCC to drive at-scale SBCC to the top of the nutrition agenda. Communication efforts targeting decision makers must have emotional and social, as well as rational, components.   

