

	The Creative Brief

	1. Background
	What is the background of this intervention? Why are you doing it?



	2. Target Audiences 

                          Who do you want to reach with your communication? Be specific.



	3. Behavioral Objectives
	

	
	What do you want your target audience to do after they hear, watch, or experience this communication? State this in terms of specific action(s).


	4. Obstacles
	

	
	What beliefs, cultural practices, pressures, misinformation, or external barriers stand between your audience and the behavioral objectives?



	5. Key Benefit
	

	
	Select one single benefit that the audience will experience upon doing the behavioral objectives.


	6.Support Statement, Reasons Why


	These are the reasons why the key benefit outweighs the obstacles and the reasons that what you are promoting is beneficial. These reasons often become messages.



	7. Tone


	 What feeling should your communication have? Should it be authoritative, light, or emotional? Pick a tone.

	8. Media


	What channel(s) or form will the communication take? Mass or social media? Print or outdoor media?, Point-of-purchase? Flyer? Community media? All of the above?

	9. Creative Considerations


	Is there anything else the creative people should know? Will outputs need to be in more than one language? Should they make sure that different ethnic groups, genders, geographic regions, types of livelihoods, or religions are represented?
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